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The Role of Marketing Mix Elements in Refreshing the Herbs and
Folk Medicines Product Market in Hadhramout Governorate — Yemen

Dr.. Hani Salmeen Belafir

Abstract:

The aim of this research 1s to identify the most important herbs and medical
medicines available in the markets of Hadhramout Governorate. And to
identify the role of the elements of the marketing mix in the revival of the
market of herbal products and medical medicines in the province of
Hadhramout. A random sample of 145 consumers was selected. The
researcher distributed the questionnaire forms, and retrieved (112) of them
correctly, constituting 77.2% of the distributed forms. The results of the
study were: a significant correlation between the independent variable (the
components of the marketing mix) in the dependent wvariable of
(revitalizing the market of herbal products and medical medicines 1in
Hadhramout govemorate). The results of the study showed a weak
relationship between the independent variables (product, price, promotion)
and the dependent variable (activating the market of herbal products and
medical medicines in Hadhramout). The study also showed a moderate
relationship between the independent variable (distribution) and the
dependent variable (revival of the market of herbal products and folk
medicine in Hadhramout governorate).
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