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The Effeciency of Marketing policy in Exporting Hudhrami Honey to the
Gulf Markets.

Dr.Hani Salmeen Bal'afair -Prof Dr. Mohammed Saeed Khenbash

Abstract
The research aims at creating a theoretic framework that includes topics related to

marketing policies, as well as topics related to the concept and benefits of export and how
to use it with a high level of efficiency at the level of business and activities including the
export of honey bee products. The research aims at identifying the level of efficiency of the
marketing policies (product, pricing, distribution, marketing) used by the establishments in
the city of Mukalla / Hadramout when exporting the honey product to the Gulf markets
(from the pomt of view of the exporters). In this research, the analytical descriptive
approach and the method of field study were adopted. A questionnaire was designed for the
purpose of collecting primary data, 40 of which were distributed at random sample of
managers of marketing and export of urban honey, of which 31 were recovered. The
statistical program (SPSS) was used to analyze the search data. The research found that all
the marketing policies related to the product policies used by the exporters of Hadhramout
honey are effective. Most policies regarding pricing and distribution are efficient. The
research also found that the promotional policies used by the establishments are generally
efficient but there is a weakness in some of the sub-promotional policies, especially with
the regard to the advertising and marketing policies
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