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The Extent to Which Geography Teachers Are Aware of Teaching Skills
and Their Impact on Marketing Activities that Enhance Mental Image in
Educational Organizations

Abstract:

The study aims at identifying the level of familiarity with geography teachers with
teaching skills and the level of marketing activities that enhance the mental image in
educational organizations in the district of Mukalla. It also aims to demonstrate the
mnfluence of geography teachers with teaching skills in marketing activities that enhance
the mental image in educational organizations in Mukalla district. The study community
was composed of all students of the third literary level in the secondary schools of Al-
Mukalla district, and they numbered (1267) male and female students. As for the study
sample, 1t consisted of (132) odd , who were chosen from a sample of secondary schools in
Mukalla district, which amounted to (4) schools for boys and girls. An analytical
descriptive approach was used to analyze the study data. The study reached the most
important results: that two of the teaching skills, namely (the use of educational aids and
communication) do not significantly affect the marketing activities that enhance the mental
image of educational organizations in the Mukalla district, whereas there are two teaching
skills which are (professional, evaluation) have a significant effect on marketing activities
that enhance the mental image of educational organizations in the district of Mukalla. The
study results also showed that the correlation between each of the teaching skills and the
enhanced marketing activities of the mental image was weak.

195
22019 ot ((2) skl ¢ 3 Mt Aadidaltly dudluad ¥ pplalt Gl o1 Ao



