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Abstract

This study aims to shed light on the importance of the added value of food products,
determine the role it can play in achieving competitive advantage, and alert producers to
take advantage of available means in creating added value. It also aimed to measure the
level of competitive advantage achievement and value-added availability of food products
mn food factories in Hadhramaut Governorate. The study population was made up of all
employees who hold the following job titles: (General Manager, Department Manager,
Department Head, Unit Officer, Sales Representative, Production engineer, technical
supervisor), in three food factories in Hadhramaut governorate, chosen by the researcher;
Because of the diversity and multiplicity of its food products, the researcher used the
method of comprehensive enumeration of the community as a sample. The main study
tool was the questionnaire that was specially prepared for this purpose, where (50)
questionnaires were distributed from which (48) were retrieved, and (3) questionnaires
were excluded due to the incompletion of the answers, thus (45) questionnaires are valid
for analysis which represents (90) %) of the sample. The study adopted the descriptive
analytical approach in collecting and analyzing data.

The study concluded that the level of availability of value-added for food products in
food factories in Hadhramaut governorate is high, and the level of achieving competitive
superiority among the factories examined is very high. The results showed that the added
value of food products played a role in achieving competitive advantage.

The study presented a set of recommendations, the most important of which were:
working to increase the effectiveness of the added value of food products by adding some
useful vitamins and proteins, with interest in placing a gift with the product or allocating
in-kind prizes when purchasing a certain quantity of the product. The Chair also
recommended the importance of focusing on designing packages the product 1s in such a

way that the consumer benefits from it after consuming the product



