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Abstract

This study aimed to identify the impact of marketing culture represented in (service
quality, personal relationships, sales mission, innovation) in achieving customer
satisfaction. Where the research community consisted of clients of Al-Hajrin
Cooperative Hospital, which 1s an open community, and the study sample consisted
of 282 individuals. The study adopted the descriptive analytical approach, and the
questionnaire was used to collect the data and information needed for inference.

Through the study, the researcher reached several results, the most important of
which are: There is a statistically significant effect between all dimensions of the
independent variable “marketing culture” (service quality, personal relationships,
Selling Task, and innovation) individually and the dependent variable “customer
satisfaction” collectively in a hospital. Collaborative emigration, and the researcher
made a number of recommendations for decision-makers in the hospital under
study, perhaps the most important of which is: that the hospital pay more attention
to spreading and consolidating the marketing culture that contributes to improving
and developing the hospital’s position, through training programs, seminars and
workshops, and follow-up and supervision of the behavior of employees to the
extent that they apply it; As this leads to a direct increase in customer satisfaction,
as well as the adoption of the marketing culture as an approved policy, and its
implementation by all hospital employees, and not only personal practices that are
implemented by some workers during the exercise of their tasks.



