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Abstract

This study aimed to know the effect of the visual identity represented in (logo,
fonts, colors and shapes) on brand building. The researcher used the descriptive and
analytical approach, and the study population consisted of (109) employees from Small
and Micro Enterprises Promotion Services (SMEPS). The researcher used Uma Sekaran
tables to select the sample from a specific community. Accordingly, the selected sample
amounted to (86) employees, and the questionnaire was used as a main tool. To collect
the data, 1t was distributed to the study sample, and it was fully retrieved.

The study concluded that there 1s an indicative effect of the visual identity i its
dimensions (logo, fonts, colors, and shapes) in building the brand at (SMEPS). 1n its three
branches (Sana'a, Aden, and Hadramout); As the level of impact was high, the study also
found that there were statistically significant differences between the average responses
of the study sample on the impact of visual identity on brand building at (SMEPS).

The study recommended several recommendations, including Work on developing
the visual identity of Small and Micro Enterprises Promotion Services (SMEPS), and
create a guide for it to clarify the philosophy of designing this identity. Some of the factors
that help build it.



